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[TCFD 4 pillars]

Governance

The organization's governance around climate-related risks
Governance S
and opportunities
Strategy

The actual and potential impacts of climate-related risks and
opportunities on the organization's businesses, strategy,
and financial planning

Risk Management

The processes used by the organization to identify, assess,
and manage climate-related risks

Metrics |
| and Targets |

Metrics and Targets

The metrics and targets used to assess and manage relevant
climate-related risks and opportunities
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71E X&7tsd B9 =8 2HH

= X}&35 Al(voluntary disclosure) 2 A1 —TLAM 0] gle
= 7| @7k H| W 7Hs d (comparability) £

CJ|E =M FR I|F: GRI SASE
« 29| A (consistency) F5
._T'_Al IﬂEEI:Ol I:IK
= &2 2(material) SR , 2=, greenwashing
= Preparer?| & 39.”(mater|ality) oo O] 22
7|8 MFH RS FAE FF
= etc.

» | 2A = Q A(financial materialit EAFAE A& o A 7] B 7R 9
S B A e (IS S BB S A o) el
QA (smgle matenahty)

= 3T 52 /d(impact materiality): 7] 40| &7d 1t AF2](ZgA)ol| O] ]
£ 9ko] W3t 5035 ABE AlE. SRS A|9|gt CHFsE o] st A
AF 27 of| A 7‘3_‘% Al (FA)

» 0] 5% Q /d(double materiality): |74 T4 9T T o5 &
= 25 (9 A%t Be] &A1)

++ O|Sf| HA AL FAMA}, SAYE, SHAAN, 28]AF, NGO, &3 7]+E,
MRt 5
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R&7H5 4 BA F7 £

® \E(ZAAYT) BA 55

s FA 2 Q M(single materiality) @1 & A]: (SASB, IR, (TCFD)),
IFRS(ISSB) , SEC

» 0| &% Q M(double materiality) =1 &A1 EU(EFRAQG)
++ O[5 U AA=1+2e] engagement HA] Q.+
++ EU+ X &7 FA171& o= Taxonomy Regulation<
=5} capital market partic.&-&
= JaF 2 QA o =X GRI

AH7tsd SAt 58

= 7| SAl(E1) (disclosure)(reporting)
- quantitative and qualitative information
- financial and non-financial information
- 2| AHE S A|E qualitative information =&t
(Ol: EXtAF A2 F0| s OlX= T2 & Al

- £ (measurement)2 -T'-Alol UEE

OK

= X578 BEO| SAA FE
- quantitative << qualitative(4 pillar 30 A = 320f)
- Mol YE = F2 15 7 non-financial data(0ll: CO2 HiZ &)
- YROIME 7IYZE 2| Yol LA IHK|(social value) ZEIHA| A=
. Impact materiality@} 2# = (financial materiality =734 £
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=
- SEHUYE: /A0 O|X|& FFo| st N 5
« S T R|(HIBE): VBA, IWA
=]
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>
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w
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) AHE|: Value-to-Society

Customer indusiries

BASF operations

Contribution to gross domestic product Contributions to society
(value added) beyond gross domestic product
Profits Air emissions
g GHGs

Human capital

Wages & benefits
e . Waler emissions
AMOoriZation &
it ey Health & safety Land uss
Taxes Water consumption
Waste
Economic | Social | Environmental

J|g2s2l A=Y 7HA 58 Ak, BASF At

(figures in billion €)

i Taoeees -
=
E Wages & benelis fm—
Hurran capitdl
i Heaih & slefy
Pir mrmission -
E 3HE L el
L=
= Lot uze
ﬁ o)
\Wasis o
E . y -
Wer -
5 15 0 o 1 a0 15 Q X




|gEsl A=A JHA 59| 9|9f, oA, &8

& M2|H IHK| 79| 2|9

« 7|0| 2HA, AFS|0f| OJ K= HBHED|, negative externalities)2 FF7HA|2 SLUsH AH A S AL
71 g=0| 2t Atzlo OjX[= R‘P_F G=Fof CHSt awareness M1 =1t
& A2|H JHK| 572l oHA|
= T Aol SHA
IO ZhX| St HEO| ohA|, B E RS SHHA JHX|E BHASHY| 22
= £S GZOA8E X OAFWH Z 248 74X it o
- 7|0] HES F ALRH JHX] 272, 7| 0| BE3H total value 2272

& LN (L vs, FH)

= TCFD 4 pillar0f [}2} X235 Al(Metrics and Targets 3, category'® A1+ 22|
= 7| 9/AFZA (budgeting, performance evaluation, compensation )0 #HMH 22 Bt
» J|YTN ARAECHFR NEY 2 ARH JHA FEE SOl 2ol JHMYe = E

A H7tsd Al &2 b

o T

 Single materiality vs. double materiality, Ol 2 AXHS0| R =2 She= &
HI7I e HE ZAIE AT}

- 7|9 E 7He| Hlu7tsd =R 7k AR

- 7 &, Ol=, IFRS SAI7|E2] &= S&E7tsd, 82714

« 7|& 3 AS A2 Xt& & Al(voluntary disclosure)2| $HAIE L OFL}f Sf4?
- forward-looking, soft information

-—
-
~J

« 3t2|H Q135 (a reasonable assurance) 7ts 37}
« A SAILLe] 2HA?

* TRO| IOl = A 2A|F Q| X528 RE0 SEeHP
« XAH7tsd A7 71BN o SekE OE A7t
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| OAIE 2 F2 0| S FFoliof st=71?

O[3 ZEAIXF 7H'E 2| =}
OHAIE g2l =g

- O 0|2t 7HQlar ZE|o] FHE UEA|F|= nghs FXSH7| 9/5+0] 0F0|C|0f, H|E, AMH
20| FA THA MY, BT, 82 A2t MAlst= DY O0|CH(Marketing is the process of

planning and executing the conception, pricing, promotion, and distribution of ideas,
goods, and services to create exchanges that satisfy individual and organizational
objectives)(0| =0t & 22| 1985).

- O g0t =21 =20 O[S A XSS OlFA 5t7] 5, DA 7HXE =38t 7
FLA OGS D HESHH, D2 2AE 22[shs| /e =AU 7|52 28 O|CHMarketing is
an organizational function and a set of processes for creating, communicating, and
delivering value to customers and for managing customer relationships in ways that benefit
the organization and its stakeholders(O| =0t & 2 3|, 2004).
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MIEHZiel Q14 X}o

- 02 PYo| HBMZAICHSl SF) HAl 0|23 HBtE FESHD
- H|OH| 2 H(BAILH, 1946-64), XMICH(1965-80), MAILH(1981-96), ZMICH(1997- )

- 20209 7|E ZM = TMA 779 21F2f 32% XHXA| (MAMICH 31.5%)

- oo FAMA Qo] 2/32 MZMICHO|H, O] 2| <Attt FofH2 HE O AE A,
- MZMICH= BXAMICHECH A X /AR 74X & S5t 42,

- 2HIXFS S AHAIS0] 7|Q AZHO DIE & s TYE 248H7| AR,

ojo

OAE 18 A|&7hs g1t oA

hh
a}
Rl
uy
1
30
rir
\J
)

I oA 2 OB X|£7tse &H[E

« R&T7bsaHo Mag 2Y

79
R|&7Hs 2]
X 2k
—

R|&7Hs 28]

g7

- XI&7bSE AH|0f 3 BAD 87 B9

— — O

- AH[XFSO| K& TS A0 i3t @ 7|Qo| oY W) Pute O]
- RB7MSAS =R DL O B2 AHXS0| X|&THs AHE SIEE 9F

Lo
- Jd2Lt HAZE A2 7HA] oSS0l EM!

oAHE A& X &7t oA E
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AH|

o

2| AN Hato| Foli=

« A2l vs. EFQI(Self-Other Trade-off): TAIL|H W& X7 AHLlo| A= H| &G H E= HaEH)S &
HAIZIX| 2 2 5| B2 KHLIO] OfL{2f Atz| FM|Off ZOFtCt.

- @ O/2l(Long Time Horizon): XIAtZ|HQl &, £3] XetAH 0l HEo| A= M| =0 2E A[ZHO|
Z2ICH O] Mj20f XISHAX Ol $HE0| &t HO 2 TX AL Otz X|2&|0|Of 3HC}.

|_

« 20 8 Lt &3k The Need to Replace Automatic with Controlled Processes): ZIAFS|Z 0l HES St
£ 7| /IS 7| E0 S0 B LHE S2hatd)S B OF ShCf

« 20| Z8|X| &= & E(The Problem of Abstractness): XIAIS|H Ol S E 0| A= 5F S2HAlstn 20
oK Y=Lt

« C}=9| &0{(The Challenge of Collective Action): TIALS| & Q1 WS 0] Ch=2| AFES0| £Ojsl{oF 2tE
= & AL

Source: White, Habib, and Hardisty (2019)

(=]
——
u
0F
r2
rlo
~J

al imfTuence Habit formation ndividual self Feclings and cognition bty

Source: White, Habib, and Hardisty (2019)
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Social Influence (AF8|X Fgh

o Ar2[H ™

- 7|=8 74 (Descriptive norm)2| AtE(Cialdini, Reno, and Kallgren 19
90; Reno, Cialdini, and Kallgren 1993) e.g. @& O|{X| ==

OlM CHE E5A4S0| =12 M2EJH = HAIXE Solf & H|
22 =% (Goldstein, Cialdini, and Griskevicius 2008)

- HHAE A (injunctive norms)2| A& (Jachimowicz et al. 2018; Reno,
Cialdini, and Kallgren 1993; Schultz et al. 2007) eg. B &% HA|X|=
20l M2 AH|XO| A= 217t R (Kronrod, Grinstein, and Wathi
eu 2012)

OFP TALKING.
s'rim'l‘ ELENTICS

L] i

Social Influence (At & gk

o At2lH HHd

- WETel WEE M2 (Fielding et al. 2008; Gupta and Ogden 2009; V
an der Werff, Steg, and Keizer 2013) : e.g. " 7|& AH|X}, "=A AH|
NG

- SmEC 2Ot HAHOR HILE DA KB AH|E MEIST|E B (

White, Simpson, and Argo 2014)

 Ab=lH HHEAE
- OE(Y ASO0[ A=l X R[22 40| & & A7| W2O0i|, Ab=|H X|2{0f
Z AH|

£ =9 (Griskevicius, Tybur, and Bergh 2010)
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Habit Formation (QUMIE|H, HX], XH)

- THH2Z BAY d5S MAISHAL 30| 28 Sl=F X[&7Istt g4S CIZER
A7 (Frederiks, Stenner, and Hobman 2015; Theotokis and Manganari 2015)

- 2|0 fO,_IZ-| Ol Al K]

of Et7|®

.|
S
« HIEASHA| @2 2H[ASS H2A717] /6l ME, S, 2tA el HE A&

== o

Individual Self

* The self-concept: 378X 2l X0t E A5t = 5712 &

- OfO|EIE|E|Q} HAE|0 = MES MEELY 7ts80| § & (Trudel, Argo, and Meng 2016),

- RlEtE =0l AN ™A 21t (Brough et al. 2016)

- Social recycling (22 EIQ0AH F= #S)0| H7|, &g, 7| SEL B5HS =Y (Donnelly et al. 2017: S

ocial recycling).
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Individual Self

« Self-consistency vs. Licensing effects

- O X0t AHASE St 4R XSStHe 228 EY 5= UL (eg. van der Werff, Steg, & Keizer

2014); oHHO| X|&£7ts AHHSO| &= 23| X|&7ts AHHUSS LaA7|= ERE UZ (Mazar a&
Zhong 2010)

« Self-interest

- VY HE2 480 HolE Aoz QA FOjo It ZABIALE 18] AL E 7t (Newman, Gorlin, & D
har 2014, Pancer, McShane, & Noseworthy 2017)

- X&F7tsdel sl MEO| ot 7| Yut HEA|7|H = ZZnta

MEZQ| d&0f Cigt QIAE SFAIH 5= AZ (Chernev & Blair 2020)

Individual Self

* Individual differences
- g9 X0l o 90| X|&#7tsst AHHESS o BO| 2 (Dietz, Kalof, and Stern 2002; Eagly 2009; Luchs and
Mooradian 2012)
- #H2 5 YEHY &, USFTEO| 52 +5 U&d d5S ¢ BOl 2 (Gilg, Barr, and Ford 2005; Granz
e

in and Olsen 1991; Roberts 1993; Semenza et al. 2008)
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. oy S
Feelings and Cognition Z’8H, QIX|H 5™
. BE INZ S PHH YHOR 47
.m0y I}
- 24 v 0| X573 4H|2 O3t Dj2hel O|SHCls D2fe] £AE AZSHE HO| O T
- Mtcing fect <19, H9I% 2 71X1S SHE BT 43 B8 o 23470)

g SEn 22 7K E

d Hardesty 2013).
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Tangibility 734

- oo =8 F= A
- FEHoR Y5 Do 2EE Fe A2 XSS aH[Y
2014; Joireman, Van Lange, and Van Vugt 2004).
- B HQ AFol ZZ4HQ AME FHHQ HEL =
« ELE A5} (Dematerialization): 22 AH| CjAl AY, C
- 394A (Donnelly et al. 2007)
g

- XPEE Chest (Voluntary simplicity, Cherrier 2009), O|LE2|&
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I Marketing Capability: Framework

ORI QR 712 Mk > B> >4

Capability > Strategy = Implementation = Performance

Muthct karning [y ———— Ctiecaves.
e iz 3

Brsatic ool M lm
Capability cxbmvemess allisce & Nerwust e Mo

OH & S| 2.
Dynamic Capability
Specialized Marketing Capability Jrum———

%
|
|
i

Inter-Organizational Capability plrzra - Prciag susagomen :nm-!n-t
Architectural Marketing Capability S o — Degdioners

Learning and Re-invesimeant
Reference: Morgan(2012); Morgan and Slottergraff(2012)

Marketing Capability: Inter-organizational Marketing
Capability

« Z=Z|ZH oY HZF(Inter-organizational Marketing Capabilities): 7| €2l ZAA| &0l =
S WS = A= 5H

SEA
- ZEZHES

- OHI” HE

Oil: Inter-Organizational Learning

MHE HES fl6h k2 ! 3 Inter-Organizational
sire kgl 88 |+ Qe BEX Y Learning

Xt&: Morgan(2012), “Marketing and Business Performance,” Journal of The Academy of marketing science, 40, 102-119.
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Marketing Capability: Inter-organizational Marketing
Capability

OHA| Y H| F (Marketing alliances): S 7HX| AbE 2S00 SHE & =% 7te| SAMSHE = AHloF

Ofl: Marketing Alliances

1
ME2 AE et ¥ 201GH e HFE Sl 201LA Do F2
Marketing
alliance | HEHHQI HIF, HHME, MH|20f 3 2 gt HES B Ra

M22 x| A3t 7| &of oz @2 CHE 7|gat B2 3/

I

Xt&: Morgan(2012), “Marketing and Business Performance,” Journal of The Academy of marketing science, 40, 102-119.

Iv. OlsHZAIRte] o|olg Mafehe oHIE HaE of S

+ Materiality Assessment (MA)S 112 O|At Z7Z0f| =H&SH Customer Materiality Assessment (CMA)
|2t

oAE A& A &H7bs g1t oA E

N
]
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I Customer Materiality Assessment & 4] 1}7d

Firm’s ustomer Firm vs Customer

Materiality ateriality

H| 2
Assessment ssessment

1°HA) D28 748 S

AssessmentS 8%

K

0| M O|SHZAIXIZ 2FSto{of StEE 7|2l Materiality
28510] 7|Ho| SR of7]= 221+ tier) L+

2THA) 1EHA1 & 28510 CMA(TIHZEE 291 o 2H|Xt2| 7|cf) 24

3THAD) 1THAI2t 2 BHAl2] ZatE Hlw

4THA|) 3THAI2] CMAQ| Z1HE SHIFTO| CHYUSHY HEFH AAME &

23

I 15HA|: 7| 12| Materiality Assessment

Materiality Assessment 7l'd &

84 "7t (Materiality Assessment)
£X|o| ZQ3 0|48 MHE HOZ XX} OIARSS Sof oLel 0|4 SS O[S TARIS| BA St KX
Ol O|X|= B, 27tX] 7|EZ22 2M35I 2 O|F &2 RMERIE E&5h= HE S Q0ld.

7| ¥ 2| Materiality Assessment 1’8

1. 0|04l T} | A
Atz A Al atx|

2. O|70f| 2ot =%[o] SR Lo O|sfARte] Z2E 24 O[S AXISS| HY =t SRE(YF)2, Z=HO| 2y
1 FREXHF)S 5| 2l 24 TY

3.32 Olf M8 (R4 =9 M7Q): O|F AN HAE 2= 242 HELZ EEH O|FE X5}, Y522
87|, X0 O[S 2AX ZFO0AH =2 =2 Olf7(IMEH)E T2 Ol= HUF.

24
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1¢HA|: 7| F 2| Materiality Assessment A2

=it 2 ol

Materiality Assessment O A|

S04 W7 ANy w0 g HE

o 91 GE Y E{TID) mop
. 59 Il 1 FIEEE (5
1EHA 0N &8 75Tt e e | 2 B/ EE T RE A :::;g _—
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CI¥ot 382 Ol H e ma w305l
15 e pa U
1 WA B
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1243 3y 10 HE ¥ MASHY, 42 243§ T 102 3830
2 RED 9 B P AgpEe g Rgwn) s0-41
1 gy ] sy ae sy s a+bon o
5 Utk FL 1R B = 28l
4. =7 : 445
e I s TR Y BTN ws 28 W DR{H404)
7 {400 I S T
Reporting g m/uja my b7 e aran
u TUYE NS
6 HEHEE 18 W FEEE Py Bl 50-51
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I 2THA|: AH|XIC| Materiality Assessment

Customer £82| X|&7t5Z g EoHd

810|474 27

Lo = 3|x o2 OjZtst = of 2
S Batns 22712 M= ‘Hr 0||74° I = )\?—arll)(ﬁ!:u
2 ME(old device)2 I8 i == oA o] &_Hﬁfg EDEH A
= F'Te]3=1 = =S
8 slores. 2 oefote BHE 18,
“Love the messages, let's
! EPNPS MEg ol
together save the earth.” MMSH 253 Qlot
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EEl B2 Cheh o§_|-0 <]
£ DAIXIE Hesinxt
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I 2THA|: AH|XIC| Materiality Assessment

Customer Materiality Assessment 1’8

A
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71949 R£7HSZABIN U MA ATt 2DNE ADst0] 23t BIAO|
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I 2THA|: AH|XIC| Materiality Assessment

Customer Materiality Assessment &A1 7|

o O MZMO g8 2% AL85ts BERME 3 X|£71sd 32 Hulote BUE o AMA= M
o EE NE2 FEM SHISMZA)E tE(1278)22 X|£7HsaH[of et Do Q14 mots i3 MAS

ZEOIUM 2EZA £ > 0| Solf LY S0| M| X|£7hsAH| 1 2250 OfH 7t 12|22 gaps

A ==X T8 = US.

_ Tt Ba QRS 4 ) 2 BASA S5 0f7]E olfE AL
1. M3 (QF) of et St <
2. N%7hs80f theh B Ef=0f 2ot A=
H| o
3. O UMHA=Of B BX| A M= =, FLO0f O] 7
4. XZ7HsTMO| O AMA=Of Theh AH|Xte] 7|c] & Q7 Are <
OIMZTA=E TONE O 2t BHRISLO] Y FRS
Refshs olfrE FAY Aoz JitfElETk
29

2CHA|: AH|X}2| Material Assessment

Customer Materiality Assessment Z 1}

%p
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*®
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l 3EHA|: 15H| +2 SHA|| TS H|@

7| 2| Materiality Assessment vs Customer Materiality Assessment2| H| it

12HA: 357 2210 M 15t tierQ| 207H2| 22102 Z2}E. A 2THA: 1AHE S| 67] 2010 Za7%t o|#E2 E2H.
1 s 5
iad o
o WH G ho)
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g0 ® i
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=5 o T
1 8
= -
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© Ao
o =
@ =

6

- 1= 713 Mo
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@@ O L1 =DAUE 25 23
@ @ (9] C12- oY @ ne ME Y
+ 16 = Ot5/ZH =5 =X
® @ L+ = |ENAE) @Bt D3 HE )
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F Feedstock  Ginning Recycling Hsupmd.rur Y, Knitting &  Fabric/yarn Garment Cutting,
cullpatod inputs procassng inputs printing dyeingetc  finishing
orextracted inclrecycled, nclrecycied  production & finishing
Ihiobased aic
Raw material production Component production & processing Product manufacture & processing

Trader/agent
Repacking, warshouse

al
x

—

= 7570=, 4801712 A0f D& 2 F, 5471= 222l AEQ 2F. 2A
ofje] Mol =S = 155,000 Ho| 2l 22

H&M = H&MZ 1%} KF M ZAF 70870AF 2 8dt= & 177970 SEHOIM
M EFS 2. 1A M A= 20887H2| 2k} HIZSEH =22 H Hast

2l 10F SR =2 HAM HEBO| 22 5= HXM = 1957HAte| fIXIxY

O H O Ax=z=2e Mo &

= HAMO| =22Y 350 Tt U= AAS T 1.540UEH 22
= 2M7IA HIEZET Scope 37} Scope 1 & 22| 104 43|

Source: H&M Group Sustainability Disclosure, 2021

COge emissions'234

CHANGE
2018 209 2020 a0 FROM 2019 GOAL

Total Scope 1 COz 1 - 56% by 2030
eiviicis oo 133463 14990 13,587 12,684 15 2019 baseline
Total Scope 2 CO%e e

rimigeCarined £ - ”, 56% by 2030
emissions, including 46,429 49455 61,725 37394 24 2019 baseline!
renewables tonnes
Total Scope 1 & 2 COze 56% by 2030

emiggions, including 59793 64,444 75322 50,078 22

renewables tonnes

2019 baseline!

Total Scope 3
COze emissions
kilotonnes

56% by 2030
2019 basaline

See

footnote 1 8497 7334 7742 9

Source: H&M Group Sustainability Disclosure, 2021
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H&M Supply Chain Management Ecosystem

Our supply chain management ecosystem

SUPPLIER MOMITORING A
PERFORMANCE CAPACITY BUILDING TAILORED ACTION I?:RFSR:J.:;NC:D
INDICATORS AND TRAINING PLANS ASSESMENT
t t t

FEM/FSLM indicators. —— .

Sustanabiity Indax

scores, non comgliances. STRATEGIC PROGRAMMES, ROADMAPS AND COLLABORATIONS
grievances and incidents RISK AND IMFACT
ASSESSMENTS t $ t
Factory
COUNTRY STRATEGIES
-
Industry T addrass prionitised emvironmental and human rights nigks and drive positive impact
ENABLING
ENVIRONMENT
Country leval ragulations,
govemance and industrial PUBLIC AFFAIRS
ralations
Country/communkty
Koy Dirrvas action Assassmant Tools

Source: H&M Group Sustainability Disclosure, 2021
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R TR &R0/ OHPES Rl FCIRI A HRE HE I
-0 4 L E gl e
& oDoao L]
e ol Sk
etss Wy g0
| wes g § e, AU SN T
oy SROPE PR, T} U M) T FI S0 2| § Ol B AMNE MY
YR T ) WL
2%
8
Source: Apple Supplier Responsibility Progress Report, 2022
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Apple 20218/AI9 (20204 98 27¥~20219 93 25%) 7|5, B A 32 A=l

EFEMURYUA LT Ry R

$5,000

$3,320%

T

2,3600H+

170+

e gt

358r2,589

N

rs
T
- Ip

5002+

100%

125,000+

Source: Apple Supplier Responsibility Progress Report, 2022

Supplier Commitments

A GBI ITANATIGIING) G SR S 1 SN ST, thise TN sUpelers — inchating s 100
e CommisTents in ihe paxd e — hevs commisied giotally o producing Apole products wish
1000 parceril chedn aleciciy

e

e ]
o

= Shenghen Evsrwin Prcsion
Technaiogy Co., Lid*

= Shenzten onuma Techeoiogy
Ciompany Lmsied

= Shenzhen Py

= Shenzhen St Therghe Thengsn
Shars Heldings Ca., Lis*

= Shen
Lya*

o Lug
« Shin T Shing Ca., Lid*

- fngietan Waterois Cerportion”

= S fynin

= Soie

= Babay

= Sofy Semcontultor Sohitors
= Etaniey Elechsic Co., Lid®

= STMACTOSISCrrecs.

o Shors Bewe Oyl

s fectric dusiter
& Sunny Optical®

= Sunwoda Electronic

Dunggesn Javing Precion SEcons
[e———r

- r5hi Emginaaring Marize

[T ——

Camgan,

= Eogprwesi Msberisl Bk 11077 [E——

= Shenzhen Deren Eleownie Co, Lin®

= Shenzhen Desay Bniery Technoiogy

her Shirddy Technelegy Co.

= Shenzhen Sunway Communcason

= Simpia Rechnoiogy Company Limited

= Burtn Arje Technoogy

= Surhey Hergeringda Blectronc
Teohwaslogy Ca., L

shoy kazhy flechon: Co

L

» Surhou Warsiang Technology
G, Ladd®

= Suisheu Vinke*

o Tamwh Hodska Technslagy Ca
Lad®

= Tayes Hskbegs G Lt

= Taiyo YudenCo., Lid*

« TN Corporation*

- imeaSh

& Tiamma Micro-Flsctonics f4ang
Kong) Lidt

= Tewng Tai Ying Tachmatogy Co
L

= Tergpds Groug®

= Toryo Precision Aspkance
Kurshani Co, Lad®

- TRES

- Tinsea SA

« Trio Meeai G, Lad

& Trriee
= Tripes Techrolegy Corposation®

B L T B B T e e T

andl Assarnbly Caste
Demgepaan) Co, Lid*
WARTA Mecrotatiery G

Winghach Technolagy Ca., Lid*
wirm Erterprna Company
Lirvger

Wiatron

Tages®

Feng Shirg Enieeprises Limiied
vasng Poong®

Vuio

Trwiod Coghix Batery Co., Lid

Source: Apple Supplier Clean Energy Program, 2022
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‘Seppier Hama Primary Leations Wiram Manutssturng far
Appts D

Guungrong, e
i Chéras masnlana

sy e Japan

Tl Cormpary g0 [ -
AT K

Mirnsanin Ghio South | Linited States
Carchra, Wiszonen

AAL Azsumsc Technoiogies Hoidings Svangdeng: dargsy | China reaisiand

b dled
- - Sangau Shanghs Chinm rmaseland
Supplier List -
S " Grvoennr 00 Sou Karea
Serganc
The Apple Supplier List represents 98 percent achahung Taowsen | Tabwan
of our direct spend for materials, manufacturing, Ansons Frmsnce Reigim
and assembly of our products worldwide for Guirgulong Cin tekasdd
fiscal year 2020, TR e
Ll Trdsary

AN Mdeerfuiln flectronics lamen) Comneny | oo s | China maielaed

Limmitct
ERongng: Shisghal | Chir faslisd
At v Gy S -
Uy Uit st
Kangeu Chira maisland

Fubusrima: Uivag,

At Aapera Compsny Levited gt Japan
Poegpeei Bpmbiun [ee—
Shargrai China mairaed
Puskus; Hokimic Jspan

Armkce Tachnaiogy inc orporats Crppenggh-Do; nghen | Beuth Koras
Lagurs Peipsine
[y e— Tabwrar

Ampranci Camaraticn Semngrong: MrgRs | e retana

Brargrei. Dregang

g Bt LA | et o

i 1) amgy @

- — am International Labour
Clean Electronics TR TRz Organization (ILO)
L o P Alliance for Water
(kP Stewardship (AWS) Tz
iy a =
Q;:_ s
@ IPE - Pagh Responsible Labor Initiative
Institute of Public and == I s (RLD)
Fund for Global Human e T
ﬁ',','g,m"m"'a' o Rights Responsible Business
Alliance (RBA)
- ;
e @IOM
® — Working Capital = s
Rasporaiiils Minasals — Innovation Fund International Organization
i bated by H it i
Initiative (RMI) RESOLVE L’r“‘l‘t‘; . by Humanity for Migration {IOM)
REBA .
- &L PACE
RE
The Renewable Energy The Platf p
Buyers Alliance (REBA) BFRUOTIOr RE100
. ’ Accelerating the Circular
Public-Private Alliance Economy (PACE)
for Responsible Minerals
Trade (PPA)

Source: Apple Supplier Responsibility Progress Report, 2022
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by St ity

golH|

Responsible Business Association
(RBA)

Aim Progress

Sustainable Apparel Coalition(SAC)

Pharmaceutical Supply Chain
Initiative (PSCI)

Together for Sustainability (TfS)

Drive Sustainability

Responsible Steel

o

= ol O § =

sustainability

Sustainable
Apparel Coalition

2H| X (FMCG) A R12| 457 22
=

25001 Ij M BEHE 2|E| 2], 9f
F A=A 2l 2| AL

53712l ®f 5L HIO|2 7| 0]

33712 224 3t 7| Y

12709 2
Kt ALY

CENRERS P S (G LN RS

13009719 HZ ey

» PROGRESS

£3PSCI

Building responsible supply chaing

z9 slgn

OfZ, A|AT, QIE TSMC, AMTX}
LGH™R, SK Hynix7t

Nestle, Unilever, P&G, Coca Cola,
Este Lauder S

LtEtD Lot OtE

03, 2tO|Af, GSK, OFAEEBHA | 7L,
ETHEEE

BASF, Bayer, Evonik, Henkel, Solvay

VW, Toyota, BMW, Benz, Honda,
Ford, Volvo

ArcelorMittal, POSCO, SICHA| A,
BMW, Daimler, Volvo
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Treat employees with
dignity and respect

A1) Fresly Chossn Employment
A2) Young Workers

A3) Warking Hours

Ad) Wages and Banefits

AS5) Humane Treatmant

A} Non-Discnmanation | Mo
Harasamant

AT) Freedom of Assosabon

Evaluate and control
exposure 10 hazards

Protect the Environment
B1) Oecupatonal Safety
B2) Emergency Preparedness

B3) Occupational injury and
Niness

C1) Emdronmanial Permits
and Raporting

C2) Polution Prevenbion and
[Resource Reduction

C3) Hazardous Subsiances
Cd) Sobd Wasle

C5) Ar Emissians

C#) Matenals Rastrictons

B4) Industrial Hygiens

B5) Physcally Demandng Work
BE) Machine Safeguarding

B7) Food. Samtabon and

Heusing CT) Water Management
B8) Heakh and Safety C8) Energy Consumpton and
Communication Greenhouse Gas

Emissions

Uphold the highest standards Management Systems

E1) Company Commitment

Maragemen Accountabiiy and
Fpsporaoity

) Lisgal and Custorner Risgquiremants

) Pk Assessment and Rk
Maragerment

D) Business Integeity E2
D2) Ne improper Advantage Ex
D3} Disclosure of Informabon B4
D4} Intelloctual Propery

D5} Fair Business, Advertsng and e LR

Compatition E8) Trairing
ET) Cammunicalion

Worker Feedback, Paricipation and
grievance

Ef) Aucis and Assessmaents

10) Coractive Actan Proceis

E11) Documantation and Records

D8) Protection of identity and Non-
Rataliaton Efy

D7) Resporsible Sourcing of
Minerals

D) Privacy

E12) Suppilier Responsibiity

Source: Responsible Business Association VAP 2022
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Recognition
Level dependent on
audit score

Self - Assessment
Evaluate performance against
RBA Code of Conduct

In person Code & VAP Training

Capability Building
RBA online learning academy

Creafe a faciory sction plan

y oL@

ikt

Continuous
Improvement

Start

VAP Audit
Tacility | factory

Conduct an audit in your

]

Factory Lead
Training
identify one person to become

REA faciony kad certified

* Optional

Source: Responsible Business Alliance VAP 2022
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